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_ “CLARKE QUAY

'AM DIEM GIAI TRi BEN B3 SONG SINGAPORE
—_—

- 05 phan zone di b6 ven séng

T e LT T e v V8175 gian hang

E‘ra&q‘rﬁ_ﬁ s 2 e m | . 46,1% g,ar? h3 n\g am ,t,huc,

o N;. ".Eyﬂ.""-'-.' S ! Vea @ e P §a-. , . 34,5% c::j|an I?ang glal tri

e P AP, W T . Phong cach thiét ké tucng phan C6 dién (Old)

e e va Hién dai (New) gitta 2 mat block



WOTELY

.*.C LARKE QUAY n A obhe
Diém dén nightlife chau A ZOUK - Top 10 club cua thé'gid |
Thién dudng am thuc quéc t& Am thuc Singapore truyén théng, m thuc A- Au
Trai nghiém chua tung c6 v8i GMAX Reverse Bungy -Phéng vut I1én cao 60m véi téc do 1én dén 100 km/h

50 su kién quy mo madi nam, dién ra vao cudi tuan



TAIKOO LI THANH PO

THIEN DUGNG MUA SAM tai Trung Quécvsi 2 phan khu quy hoach nganh hang:
Fast Lane (mua sdam dang cap) va Slow Lane (dn uéng, giai tri)
30.000 Iuct khach/ ngay ~ gan 11 tri€éu luct khach /narr
Doanh thu ban hang nam 2022 131,16 ty USD
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TAIKOO Li{THANH DO

Thlei ké k|en truc theo phong cach

&

TU Xuy. n truyén thong VOi cach tleﬁ‘éan hién dal

Eéné ta\o nenmot b6i canh co kmh l@ét hcip v3i concept
_' cao ca{) h"é'rr dai &’Jlalhdn 300 cu’a hén ndé va nha

o .a
nﬁ hang, mang dén trai nghlem mua sam va giai tri s6i donag.

T

, éhach?huedmh vi

Apple, Cartier, Gucci, Hermes, Muiji, ZARA

cUa hang sach Fangsuo, Siéu thi Olé, Adidas

rap chiéu phim Palace-j'aimema 1.720 cho ngoi
Cac su kién, trién Iam nghé thuat hién dai, déc dao

dién ra thudng xuyén



CONG THUC THANH CONG

< - KHACH THUE
. - PIEM DEN PA .
LUGC TAM QuY MO SIEu TRAI NGHIEM, CAC MOHINH
DIEM PHAT + Sl LB GIAO LUU VAN BAN LE24/7
TRIEN KINH TE QUY HOACH HOA KET HOP CHUA TUNG
DU AN BAI BAN SHOW DIEN Bl
KHU VUC - S o COTREN THI

TRUONG






1.TAM PIEM HA TANG
BUNG SANG PHIiA BDONG
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i \7A Nam tai ctfa ngd thu dé, vua la diém dau, vua la diém doén
V! TRI VANG tiém nang cula truc kinh té vang phia Bac HN - HP - QN

KETNOI,GIAO THUONG Két ndi song hanh quéc 19, de dang ti€p can tu cd QL5A &

KINH TE 5B, Ia 2QL huyét mach clda ca vung kinh té phia Bac.




HUGNG LGI TU
DONG KHACH

KHONG LO
CUA HA NOI

18,7 tri€uiuct khach du lich
Khach quoc té: 1,5 triéu

Khach ndi dia: 17,2 triéu
Téng thu 2022 60.000 tj'/ dong.

Ee | 2
'
o s
) .
& y

“ 56 Jieu’ cong RS 2022,
. i S, et :

-

X



HUGNG LCI TU DR
DONG KHACH e
KHONG LO

LAN CAN .

Hoa Binh
] 871 nghin

Béc Giang

Pha Tho
‘ 1.88 triéu

1.51 “Erl'_éj.l

GRANDWORLD

T vid

HonNn 60.000 cu dan ocean City hién tai
~ 320.000 cu dan Ocean City tuong lai

== Don vi tinh: Ngudi
~ 30 TRI EU cu dan trong vong 2h lai xe S6 ligu Tong cuc thong ké 2021
[ ]

Thanh Hoa
3.72 triéu
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LUGT KHACH MOI NAM
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LQUYW SIEU QUA

Dién tich: 1200HA - e
Chién lugc THANH PHO 15 PHl_'JT LAI_.XE |

Tién phong két hdp hoan hdao 03 mo hinh:

PO THI -NGHi DUGNG -VUI CHOI GIAI TRi

Quy tu su hién dién cula tat ca cac thudsng hiéu chu luc trong :
HE SINH THAI VINGROUP: VINHOMES, VINCOM,-V-[NSCHOOL,
VINMEC, VINUNI, VINWONDERS, VINBUS, VINFAST.
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LIFE-DESIGN MALL
THE HEMOI




130 chuyén?tuyen/ngay
tu HO Tay, My Dinh

01 chuyén tu Noi Bai
dudc ho trg gia
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) I N KHU T H E V E N I C E

Mang dam phong cach kién trdc Venice
dac trung vai cac cay cau, artwork nghé
thuat trai dai 2 bén bd song.
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Ngi tinh hoa hdi tu véi canh quan, kién trac
lay cdm hing tu 2 dat nuéc Y va Han Quoéc

PHAN KHU K-TOWN

Cam hung tu cac khu Gangnam, phdé van hoa Itaewon, phé am thuc va
nghé thuat Hongdae, phd thdi trang my pham Myeong Dong, tai hién van
hod Han Quoéc xua va nay v3i K-Legend va K-Street.
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THE

VENIC

Dién tich: 122.359m2
SO luong: 481can

Soéng Venice
dai han 800m

Pho di bd
doc b3 séng

Thém ngam canh o s.»
Piazza Eventi
thd mdéng

Quang trudng
Piazza Della Gloria

Khu trién Iam
nghé thuat ngoai trai

Thap dong hd cung
bén thuyén doc déo
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TONG MAT BANG TIEN icH THE VENICE

PHAN KHU

VINH THIEN PUGONG

PHO BIEN

VINH THIEN waws (]
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@ Tré chai vong quay Carousel
(8) Show dién The Grand Voyage
(7) Tré chai Skydrop

Bé&n thuyén Gondola

(8) Thém ngdm canh

& Céngchio

(1) C4uHoing Gia

(2) T8 hgp dai phun nude
(3) Caudibo Béng Tay
(%) Thap déng hé

& AmTHUC
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CAU PDONG TAY
KET NOI THE VENICE & K-TOWN
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Dién tich: 65.265m2 Pho di b6 dai 173m
S6 lugng: 343 can Quang trudng ~ 1,2ha
: eg - ac cum artwork diém nhan
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Kién truc hién dai



TONG MAT BANG TIEN ICH k-l'omn

Quding treong K-Town
Cliu Bbng Thy

© Céng nghi thudt K-Street
Phé di bé K-Street

| Clu Séng
TTTM Vincom Mega Mali
Céng vibn San HE
VinWonders Hi Noi Wave Park
Truomg hoc

Khu cao ting

TANG CAD: 4-5 TANG
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CAU SONG
KETNOI K-TOWN & TTTM VINCOM MEGA MALL V IN




NGUYEN TAC ‘ )
QUY HOACH NGANH HANC

1. 02 phan khu Venice va K - Town v3&i 02 concept khac biét,
dudc két noéi v8i nhau thuan tién, mang dén trai nghiém
chua tung co.

2. Phan khu Venice dudgc bé tri trén hanh lang 01 truc, giao
théng ti€p can dé dang, toi Uu Nnhan dién thudgng mai ban lé

3. Quy hoach nganh hang phan bdé khoa hoc, bai ban, dap
Ung day du cac nhu cau cula cac tap khach hang: Gia dinh,
Gigi tré, Cap doéi, Ngugi cao tudi, Khach du lich.

LAN DAUTIEN Tal VIET NaM, QUY HOACH NGANH HANG BAI BAN NHAT

PUGC DANH CHO MOT TRUNG TAM BAN LE NGOAI TR3I, MANG DEN TUNG PHAN KHU THEO

CAP DO TRAI NGHIEM TANG DAN CHUA TUNG CO 1 NGAY T61 BEM



PHAN KHU
THOI DAI

Zone Truyén thén

PHAN KHU
VINH THIEN BUONG

9.

i

 Vuan dm thyc

Fun_'lon

dac san lang nghe

PHAN KHU
KINH PO
ANH SANG

Thé gisi quy éng, thé thao
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HOAT DONG TRAI NGHIEM DIEM NHAN

PHAN KHU THE VENICE

Thién dudng mua sam, lé héi tiéc tung,
show dién, an chdi khédng ngu

1. Phé chd mua sam dic sac tap nap: Cac khu phé dudc quy hoach
theo tUng nganh hang dé tao thanh cac pho thai trang, phé doé thu
cbng my nghé, phd sach, phé am thuc, phd bia... s6i déong.

2. Thé gidi am thuc da van héa: Thé gidi Lau Buffet; Thién dudng cheé
I8n nhat Viét Nam; Thé gidi Hai san chau Au; Trung tdm rudu vang;
Craft Beer House; Dinner show quy mé nho; Thudng rugu/blia nhe
trén thuyén Gondola.

3. Thién dudng vui chdi trai nghiém cho tré em: Nha Keo Candy
House; Club/Disco for Kids; Thé gidi do chai; Vong quay ngua god sac
mau Carousel;, Bao tang kem Ice Cream Museum; Cong vién bat
Nhun Trampoline Park.

4. Vung dat Tiéc tung va Ié hdi bat tan: T6 hgp cac bar, pub, night
club hoat dong 24/7; Lé hoi khinh khi cau/tha diéu/dén 16ng/tha dén
hoa dang trén song; Grand River Circus; Chiéu phim/xem béng da
mién phi 3 quang trusng ven sdng; Cac hoat déng hoat ndo dudng
phé hang ngay: xiéc dudng phd, diéu hanh, ban nhac dudng phd, xe
Nngua kéo phong cach Hoang gia.




HOAT DONG TRAI NGHIEM DIEM NHAN

PHAN KHU K-TOWN

Thé gidi Trai nghiém - Phong cach séng
mang dam hdi thd van héa Han Qudc

v3i 5 phan khu, dai dién cho 5 nhém khach hang trong 1 gia
dinh dién hinh (bé me, con I8n [Ga tudi thanh thiéu nién,
con Nho |Ua tudi thiéu nhi, 6ng ba).

1. Khu vui chdi mua sam danh cho Tré em & gia dinh: ndi cac
ban nho & gia dinh ¢c6 thé tadn hudng nhing khoanh khac dang
nhdé vai cac tro chai gia dinh, khu vui chgi tré em va cac hoat
déng giadi tri phong phu, khu am thuc Han Qudéc da dang.

2. Trung tdm an chdi giai tri mua sam thanh thi€u nién/tudi teen,
hoat déng gido tri thd vi dé kich thich tri tué va trai nghiém vui
chai séi déng.

3. Thé gidi lam dep va cham séc stc khée danh cho Phu nii, khai
thac She-economy (hganh kinh té phuc vu cdc nhu cau cla n gidi)
nci danh riéng cho phai dep vai khéong gian tinh té va sang trong,
cung cap da dang dich vu lam dep va cham soéc sldc khoe hang dau,
cung vai dé la thién dudng mua sam va am thuc danh cho cac quy
co/quy ba.

4. Thé gidi cua cac quy 6ng: gan lién v3i nhan vat “bd”, phuc vu cac
nhu cau cllanamgidi

5. Khu phé dudng sinh ngugi cao tuoi
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Lan dau tién tai mot to hgp diém
dén tai mién Bac cé cac hoat
dong su kién khéng ngung nghi
trong 365 ngay Vvai:

- 8 hoat ddng moi ngay
« Gan 3000 su kién tu ngay t8i dém

Moi nam

*Hoat déng va thdi gian co thé thay doi tuy. dieu klen ,vcm -hcrnh | TRAI NGHIEM HOA TRANG QUY TOCAU.CHAU

/ ‘ ‘__4 .02 ciu trén song Venice
\_ L VA O e . py ¥ = M TRAI NGHIEM MEGA-EXPERIENCE
- BE T /—, A EANE G S [N .. by
' i

10:00-24:00

—_—— 21:00 - 22:00
© Ph& Tay 3
TUGONG TAC MEGA-FUN © S6ng Venice
B A EOR ICE-CREAM TAN HU‘t’SNG THE GRAND VOYAGE
KEO BONG KHONGLO SHOW DIEN THYC CANH TREN SONG
KEM AQ THUAT

18:00 - 23:00

4

Hhingi'-'.mnt..m
SCREAM FOR
CHOCOLATE!

DIEN ANH SANG LIGHT-MOVING,
TAP DANCE SHOW

17:00 - 18:00
19:30 - 20:30

—_——
& Song Venice va doc phé Tay
DIEU HANH MEGA-PARADE
NGHE NANG TIEN CA HAT
DIEN BELLY DANCE AN DO,
TRONG NUSC & NHAY TARANTA -¥ |

16:00 - 17:00
18:00 - 19:00

. .’. —
¥ QUang trudng
RHYTHM OF OCEAN
AM NHAC BUGNG PHO
CHAU AU

10:00-20:00

e = —_—

e ® Song Venice
CHEO THUYEN GONDOLA &




THE
IND VOYAGI=

HAI TRINH KHAM PHA
'CANG PHON VINH

uc canh trén séng hap dan

nhat 1an dau tién xuat hién
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' cgghep yeu to van hoa, Ilch sU, ton
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Having a Vanilla day?
SCREAM FOR
CHOCOLATE!

'THUE TRANG PHUC HOAT NAO TUONGITAC -~ 7% =" | HOAT NAO CONG NGHE
CHAU AU QUY TOC SCREAM FOR ICE-CREAM




4. KHACH THUE BINH VI LON
1 &CAC AOHINH BAN LE 24/7
C/FIU'A T?TN\/GQO TREN THI TRUONG
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Tinh hoa dm thyc Hué

' CAC THUONG HIEU HOP TAC CUNG

VINCOM RETAIL

TAl MEGA GRAND WORLD HA NOI

“'“"“Nom n: _-_,. = e : / % vukie e
A @ A adidas @=z golf f £ RAMEN s T@l . DOOKKT

egend SINCE 1958
24TUDO Mgy LAGoON Ml haduy 0 QLG o anvier
MEKONG FOOD STORY S P VANANHSCARLET b
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: AMATA o, BEER CLUB
\fés @ BEEF STEAK VUA oC @ g’;'é‘f 841

26 BE QUAN EVA BSAUTY

¥

» @ THYC PHAM SACH BUFFET BUNBOHUE DE NI MMB Fashion BEEH, l 4
@VIET@ A PHUONGANH  BLUE OCEAN THAITHUONGHOANG WAN LONG  Home Stay c:.ua
B GRS

*Théng tin c6 thé diéu chinh tay thdi diém. ' ' : i f



DON VI QUAN LY CHO THUE & VAN HANH

« HANG PAU VIET NAM
& VINCOM RETAIL

,t,,-,,“' oach nganh hang bai ban

|| “ 'T%

\L
. A S B éu Phoach hanh trinh trai nghiém
Nivg ‘?"—\Khac ‘hang phong phu tU ngay dén dém
Wl T fvai €ac trai nghiém canh quan, show dién,
I l’I ,'l' thudng xuyén lién tuc v3i cac san
'L pham dang cap qudc té



THONG TIN
LIEN HE CHO THUE

4 HOTLINE
" '1,t.r.~ A ﬂ n;.r. imuaim ﬁ K ﬂ & e
& o el R .; n .+ 094 348 1616
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““CLARKE QUAY
INGAPORE RIVERSIDE ENTERTAINMENT HUB
__ 05 riverfront pedestrian zones

- i featuring 75 booths

46.1% dedicated to dining booths

34.59% dedicated to entertainment booths
‘A design style that harmonizes Classic (Old])
and Modern (New) elements across two facing blocks

=



VOTEY

i _CLARKE QUAY ', :

el £ L ja | ®e .hﬂ
‘r rf‘i} Asia’s prem|er mght‘hfe destination -Home to ZOUK a global top 10:cluk 3

A gastronomic wonderland of international cuisine: From traditional Singaporean delicacies to a fusion of
Asian and European flavors
An unprecedented thrill awaits with the GMAX Reverse Bungy -Soar 60 meters high at speeds up to 100 km/h

50 grand-scale events annually, all unfolding on weekends



TAIKOO LI CHENGDU

A SHOPPING PARADISE in China with 2 specialized zones: Fast Lane (Luxury

Shopping) and Slow Lane (Dining and Entertainment)

Welcome 30,000 visitors daily, totaling nearly 11 million visitors annuall
Sales revenue in 2022: USD 1.16 billion
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TAIKOO L‘
hlessly blends the fick
traditions.of Slehuari!»wnh a contemporary and

Its architectural deS|g___§ea

approach Thls harmomous mazrrlage creates a

. -f-'ss backdrop that complemem‘:s thwscale modern
——
@bmiept of ovel—lzl.oo retail stores and

estaurants ,

T: o e
[ I'I ""_-Q:.I":-EI' -

Tenants
Apple, Cartler, Gucci, Hermes, Mu1|, ZARA
Fangsuo Bookstore, Olé Supermarket, Adidas,
Palace-j'aimema Cinema with 1,720 seats

A regular venue for modern and unigue art exhibitions

and events

|



STRATEGIC
LOCATION -
REGIONAL
ECONOMIC
DEVELOPMENT
EPICENTER

DESTINATIONS

THE RECIPE FOR SUCCESS

MULTIEXPERIENC LARGE
SUPERCOMPLE E DESTINATION TENANTS &
X SCALE &
COMPREHENSI COMBINING 24/7
VAo CULTURAL UNPRECEDEN
S EXCHANGE AND TED RETAIL

TOP-NOTCH MODELS
SHOWS
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1.LUMINOUS INFRASTRUCTURE HUB
IN THE EAST

CANG HANG kit
QUGC TE ngy BAj




PRIME LOCATION

FOR ECONOMIC AND
TRADE CONNECTIVITY

- Positioned at the doorstep of the capital city, it serves as
both the potential launchpad and the focal point for the
strategic Northern economic axis Hanoi - Hai Phong -

Quang Ninh.

- It can also be-accessed from National Highways 5A and 5B,

two,critical arteries of the*Northern economic region.

e




HARNESSING HANOI'S
MASSIVE IN FLUX

OF VISITORS

18.7 millionvisitors

International visitors: 1.5 million

Domestic visitors: 17.2 million

Total revenue in 2022

VND 60.000 billi , ¥ Whe
’ I Ion d | w D\@‘ta Q%@!/Sh@d /f?QOZZ
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LEVERAGING 2 vigu
THE VINCINITY’S -

ENORMOUS RESIDENT = "™ "
POPULATION Y

Bic Giang
1.88 tridu

b~ Hoa Binh
‘ - 871 nghin
S : /;'\
- 2 & b S yni?qéwom_n
Over 60,000 existing Ocean City residents

Thanh Hoa
3.72 triéu

~ 320,000 potentialOcean City residents
~ 30 M I I LION residents within a 2-hour drive radius i People Datasauree:

General Statistics Office
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VISITORS ANNUALLY
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Area 1,200HA .
15-MINUTE CITY Strategy Pioneer the seamless mtegratloﬁ of
three distinct models: URBAN- RESORT—ENTERTAINMENTE\
Host the prominent presence of all flagship brands W|th|nthe
VINGROUP ECOSYSTEM: VINHOMES, VINCOM, VI~NSCHOOL,
VINMEC, VINUNI, VINWONDERS, VINBUS, and VINFAST,
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GRAND WORLD

ULTIMATE DESTINATION
DELIGHTS, ENTERTAINMEN,
FOOD, SHOPPING IN VIETNAM

_1....'-—.'.._ T s -
. et " ROYAL WAVE PARK } Sl o B
g Wt~ ™ THE WORLD'S LARGEST = S g :
TR v T WAVE-MAKIN #WATER'«PAF% l 5 e ST R

FOURSEASONS - M
— BEACH PARK = .

N PA?DI?E&LJ .

KINGDOM AVENUE B
| THE CENTER OF FE_STNA%

AND EVENTS

i
.| © VINCOM MEGA m :
-4 NEWGENERATION
{1 LIFE-DESIGN MALL
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115 BUSES FromDowntown, Hai Duong, Bac Ninh
130 rides/route/day From West Lake and My Dinh

01 route from NoiBai with supported pricing




Where quintessence converges with Italian and
GRAND Korean style-inspired landscape and architecture

WORLD

'HE VENICE zone K-TOWN zone

It features the distinctive architectural style of Inspired by the vivacity of Gangnam, the cultural tapestry of Itaewon, the culinary

Venice, with charming bridges and artistic and artistic vibrancy of Hongdae, and the fashion and beauty mecca of Myeong

creationsliningboth riverbanks. Dong, K-Town reimagines the past and present of Korean culture with K-Legend
and K-Street.
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Area:
122,359m2

Scale: 481units

Venice River ©
Over 800m long T2

Riverside
Pedestrian Street

Picturesque o b
Piazza Eventi
scenic platform

Piazza Della Gloria
Square

Open-Air
Art Exhibition Area

Unigqueclock tower
and boat pier




THE VENICE’S AMENITIES LAYOUT

PARADISE BAY ZONE BEACH S'-I'REET ZONE

PARADISE BAY 8 BEACH STREET 19

BEACH STREET 19
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*~a homage to the republic of korea.
hghts up the eastern street




Area: 65,265 m2
Quantlty 343 units

173m-long pedestrian street

~1.2ha square

istic highlights
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K-TOWN'’S AMENITIES LAYOUT




- WAVE BRIDGE
CONNECTINGK-TOWN & VINCOM MEGA MALL |




INDUSTRY PLANNING
PRINCIPLES

Two distinct zones, The Venice and K-Town, each with
its unique concept, are seamlessly interconnected to
deliver an unparalleled experience.

The Venice zone is strategically located along an axis,
ensuring easy accessibility and optimal retail visibility.

The industry planning is meticulously organized to cater

3. to diverse customer needs, including families, youth,
couples, seniors, and tourists.

FOR THE FIRST TIME IN VIETNAM, THE MOST COMPREHENSIVE INDUSTRY PLANNING is
DEVOTED TO AN OUTDOOR RETAIL CENTER. THIS BRINGS

AN UNPRECEDENTED GRADUAL ESCALATION OF EXPERIENCE FROM DAY TO NIGHT AT
EACH ZONE.
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EXPERIENCE HIGHLIGHTS

THE VENICE ZONE

A Paradise for Around-the-Clock
Shopping, Festivals, Parties, Shows, and

Entertainment
1. Unique bustling shopping streets: Each meticulously
planned by industry, creating vibrant fashion, artisanal craft,
book, culinary, and beer streets, and more.

2. A multicultural culinary world: The Buffet Hotpot
World, Viethnam's Largest Dessert Haven, the European
Seafood World, The Wine Center, the Craft Beer House,
small-scale dinner shows, and wine tastings/light bites
on Gondola.

3. An experience and play haven for children: The Candy
House, Club/Disco for Kids, the world of toys, colorful
Carousel amusement rides, the Ice Cream Museum, and the
Trampoline Park.

4. A realm of endless parties and festivals: An ensemble of
24/7 bars, pubs, and nightclubs; hot air balloon festivals, kite
flying, lantern and flower lantern releases on the river; the
Grand River Circus; free movie screenings/live sports
broadcasts at the riverside square; daily street performances:
street circus, parades, street bands, royal-style horse-drawn
carriages.




EXPERIENCE HIGHLIGHTS

K-TOWN ZONE

A World of Experiences - Embracing
the Korean Cultural Lifestyle

This zone comprises five distinct sub-zones, representing
five customer groups within a typical family -parents,
teenagers, young children, and grandparents.

1. Family fun and shopping area: A place where kids and families
can create cherished memories with family games, children’s play
areas, and a diverse range of entertaining activities. Plus, it
features a variety of Korean culinary delights.

2. Entertainment and Shopping Center for Young Adults/
Teenagers. A dedicated area for teenagers and young adults,
offering intellectually stimulating activities and dynamic
entertainment experiences.

3. Women's Beauty and Healthcare World: An exclusive space
for women, embracing the She-economy, providing an elegant
and luxurious environment along with a wide array of top-tier
beauty and healthcare services. It also includes a shopping and
dining paradise for ladies.

4. Gentlemen’s World: Tailored to cater to men’s needs, closely
associated with the “father” figure.

5. Elderly Wellness Street.
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Having a Vanilla day?
SCREAM FOR
CHOCOLATE!

| TECHNOLOGICAL FUN ACTIVITY
ARISTOCRATIC COSTUME EXPERIENCE  INTERACTIVE FUN ACTIVITY SCREAM FOR ICE CREAM
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VINCOM RETAIL
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VIETNAM'’S FOREMOST

PROFESSIONAL LEASING AND
JERATION MANAGEMENT COMPANY

& VINCOM RETAIL

[/\/ & Fhorough industry planning

. \Strategic customer experience
__T_'c+> rney planning , offering a rich array
| ay-to-night experiences, including
vvorld class landscapes, performances,

‘- wunceasing festivals, and products
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	và
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	Điểm đến nightlife châu Á
	quốc tế: Ẩm thực Singapore truyền thống, ẩm thực Á- Âu
	Trải nghiệm chưa từng có với
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	18,7 triệu
	lượt khách du lịch
	Khách quốc tế: 1,5 triệu
	Khách nội địa: 17,2 triệu

	60.000 tỷ đồng
	Tổng thu 2022
	HƯỞNG LỢI TỪ

	DÒNG KHÁCH KHỔNG LỒ  LÂN CẬN
	Hơn 60.000 ~ 320.000
	cư dân Ocean City hiện tại
	cư dân Ocean City tương lai



	~ 30 TRIỆU
	cư dân trong vòng 2h lái xe

	KHẢ NĂNG TIẾP CẬN
	LƯỢT KHÁCH MỖI NĂM
	2. QUY MÔ SIÊU QUẦN THỂ  Diện tích: 1200HA Chiến lược THÀNH PHỐ 15 PHÚT LÁI XE Tiên phong kết hợp hoàn hảo 03 mô hình: ĐÔ THỊ -NGHỈ DƯỠNG -VUI CHƠI GIẢI TRÍ Quy tụ sự hiện diện của tất cả các thương hiệu chủ lực trong HỆ SINH THÁI VINGROUP: VINHOMES, VINCOM, VINSCHOOL, VINMEC, VINUNI, VINWONDERS, VINBUS, VINFAST.
	GRAND WORLD
	130 chuyến/tuyến/ngày
	01 chuyến từ Nội Bài
	Nơi tinh hoa hội tụ với cảnh quan, kiến trúc lấy cảm hứng từ 2 đất nước Ý và Hàn Quốc
	Diện tích: 122.359m2 Số lượng: 481căn
	CẦU ĐÔNG TÂY
	Diện tích: 65.265m2 Số lượng: 343 căn 2 phân khu nhỏ: K-Legend và K-Street
	Phố đi bộ dài 173m Quảng trường ~ 1,2ha Các cụm artwork điểm nhấn
	K-Legend Kiến trúc mái vòm cổ kính
	K-Street Kiến trúc hiện đại
	TỔNG MẶT BẰNG TIỆN ÍCH
	CẦU SÓNG
	NGUYÊN TẮC
	1.
	2.
	3.
	Dịch vụ 20%
	Mua sắm 38%
	Ẩm thực 42%
	LẦN ĐẦU TIÊN TẠI VIỆT NAM,
	ĐƯỢC DÀNH CHO MỘT TRUNG TÂM BÁN LẺ NGOÀI TRỜI, MANG ĐẾN TỪNG PHÂN KHU THEO
	TỪ NGÀY TỚI ĐÊM


	3. ĐIỂM ĐẾN CỦA
	1. Phố chợ mua sắm đặc sắc tấp nập: Các khu phố được quy hoạch theo từng ngành hàng để tạo thành các phố thời trang, phố đồ thủ công mỹ nghệ, phố sách, phố ẩm thực, phố bia… sôi động.
	2. Thế giới ẩm thực đa văn hóa: Thế giới Lẩu Buffet; Thiên đường chè lớn nhất Việt Nam; Thế giới Hải sản châu Âu; Trung tâm rượu vang; Craft Beer House; Dinner show quy mô nhỏ; Thưởng rượu/bữa nhẹ trên thuyền Gondola.
	3. Thiên đường vui chơi trải nghiệm cho trẻ em: Nhà Kẹo Candy House; Club/Disco for Kids; Thế giới đồ chơi; Vòng quay ngựa gỗ sắc màu Carousel; Bảo tàng kem Ice Cream Museum; Công viên bạt nhún Trampoline Park.
	4. Vùng đất Tiệc tùng và lễ hội bất tận: Tổ hợp các bar, pub, night club hoạt động 24/7; Lễ hội khinh khí cầu/thả diều/đèn lồng/thả đèn hoa đăng trên sông; Grand River Circus; Chiếu phim/xem bóng đá miễn phí ở quảng trường ven sông; Các hoạt động hoạt náo đường phố hàng ngày: xiếc đường phố, diễu hành, ban nhạc đường phố, xe ngựa kéo phong cách Hoàng gia.
	với 5 phân khu, đại diện cho 5 nhóm khách hàng trong 1 gia đình điển hình (bố mẹ, con lớn lứa tuổi thanh thiếu niên, con nhỏ lứa tuổi thiếu nhi, ông bà).
	5. Khu phố dưỡng sinh người cao tuổi

	GRAND WORLD
	Lần đầu tiên tại một tổ hợp điểm đến tại miền Bắc có các hoạt động sự kiện không ngừng nghỉ trong 365 ngày với: • 8 hoạt động mỗi ngày
	Gần 3000 sự kiện từ ngày tới đêm mỗi năm
	CHUYẾN HẢI TRÌNH KHÁM PHÁ THƯƠNG CẢNG PHỒN VINH Show diễn thực cảnh trên sông hấp dẫn độc đáo bậc nhất lần đầu tiên xuất hiện tại Hà Nội
	4. KHÁCH THUÊ ĐỊNH VỊ LỚN & CÁC MÔHÌNH BÁN LẺ 24/7
	CHƯA TỪNG CÓ TRÊN THỊ TRƯỜNG
	ĐƠN VỊ QUẢN LÝ CHO THUÊ & VẬN HÀNH
	and
	riverfront pedestrian
	booths dedicated to dining booths dedicated to entertainment booths
	featuring
	A design style that harmonizes
	elements across two facing blocks
	Asia’s premier nightlife destination -Home to
	From traditional Singaporean delicacies to a fusion of
	Asian and European flavors
	An unprecedented thrill awaits with the
	–Soar 60 meters high at speeds up to 100 km/h
	annually, all unfolding on weekends
	in China with
	(Luxury
	Shopping) and
	(Dining and Entertainment)
	Sales revenue in 2022:
	Cinema with
	THE RECIPE FOR SUCCESS
	1.LUMINOUS INFRASTRUCTURE HUB
	IN THE EAST
	PRIME LOCATION
	FOR ECONOMIC AND
	TRADE CONNECTIVITY

	HARNESSING HANOI’S  MASSIVE IN FLUX OF VISITORS
	18.7 million
	visitors
	1.5 million
	International visitors:

	17.2 million
	Domestic visitors:
	Total revenue in 2022


	VND 60,000 billion
	LEVERAGING THE VINCINITY’S ENORMOUS RESIDENT POPULATION

	Over 60,000 ~ 320,000
	existing Ocean City residents
	potentialOcean City residents


	~ 30 MIILION
	residents within a 2-hour drive radius

	ACCESSIBILITY POTENTIAL
	VISITORS ANNUALLY
	2. SUPERCOMPLEX SCALE
	Area: 1,200HA
	15-MINUTE CITY Strategy Pioneer the seamless integration of three distinct models: URBAN–RESORT–ENTERTAINMENT Host the prominent presence of all flagship brands withinthe VINGROUP ECOSYSTEM: VINHOMES, VINCOM, VINSCHOOL, VINMEC, VINUNI, VINWONDERS, VINBUS, and VINFAST.

	GRAND WORLD
	EXTENSIVE VINBUS NETWORK -LINKING
	115 BUSES
	130 rides/route/day
	01 route from NoiBai


	Where quintessence converges with Italian and Korean style-inspired landscape and architecture
	Area: 122,359m2 Scale: 481units
	THE VENICE’S AMENITIES LAYOUT
	PARADISE BAY ZONE
	BEACH STREET ZONE
	PARADISE BAY 8
	BEACH STREET 19
	BEACH STREET 19
	VENICE RIVER
	RING ROAD 3.5
	Welcome Gate Royal Bridge Fountain Complex East-West Pedestrian  Bridge Clock Tower
	Carousel Hourse The Grand Voyage Show Sky Drop Gondola Pier Viewing Platform
	DINING
	SHOPPING
	SERVICES




	EAST-WEST BRIDGE
	Area: 65,265 m2 Quantity: 343 units Two subdivisions: K-Legend & K-Street
	173m-long pedestrian street ~ 1.2ha square Artistic highlights
	K-Legend
	K-TOWN’S AMENITIES LAYOUT
	WAVE BRIDGE
	PRINCIPLES
	1.
	2.
	3.
	Two distinct zones, The Venice and K-Town, each with its unique concept, are seamlessly interconnected to deliver an unparalleled experience. The Venice zone is strategically located along an axis, ensuring easy accessibility and optimal retail visibility. The industry planning is meticulously organized to cater to diverse customer needs, including families, youth, couples, seniors, and tourists.

	Services 20%
	Shopping 38%
	Dining 42%

	3. THE DESTINATION FOR
	1. Unique bustling shopping streets: Each meticulously planned by industry, creating vibrant fashion, artisanal craft, book, culinary, and beer streets, and more.
	2. A multicultural culinary world: The Buffet Hotpot World, Vietnam’s Largest Dessert Haven, the European Seafood World, The Wine Center, the Craft Beer House, small-scale dinner shows, and wine tastings/light bites on Gondola.
	3. An experience and play haven for children: The Candy House, Club/Disco for Kids, the world of toys, colorful Carousel amusement rides, the Ice Cream Museum, and the Trampoline Park.
	4. A realm of endless parties and festivals: An ensemble of 24/7 bars, pubs, and nightclubs; hot air balloon festivals, kite flying, lantern and flower lantern releases on the river; the Grand River Circus; free movie screenings/live sports broadcasts at the riverside square; daily street performances: street circus, parades, street bands, royal-style horse-drawn carriages.
	This zone comprises five distinct sub-zones, representing five customer groups within a typical family -parents, teenagers, young children, and grandparents.
	5. Elderly Wellness Street.

	GRAND WORLD
	For the first time, at our Northern destination complex take place non-stop events throughout the year with:

	8dailyactivities
	Nearly 3,000 events, from dawn to dusk, every year

	UNVEILING THE BUSTLING COMMERCIAL PORT  An enthralling live river performance, a first-of-its-kind appearance in Hanoi •A multi-sensory experience •An entertainment extravaganza with
	world-class facilities
	•A mythical and appealing theme with a
	blend of cultural and historical elements,  celebrating the essence of humanity.
	4. LARGE TENANTS & 24/7 UNPRECEDENTED RETAIL MODELS
	PROFESSIONAL LEASING AND OPERATION MANAGEMENT COMPANY
	RENTAL CONTACT DETAILS HOTLINE

