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05 riverfront pedestrian zones
L T - R T 1 - featuring 75 booths
NS R R Gl i T Sl BT Y 46.1% dedicated to dining booths
B 20 e e ST PGS 34.5% dedicated to entertainment booths
TS e . “Adesign style that harmonizes Classic (Old)
and Modern (New) elements across two facing blocks
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“Y u/f‘;ti,ﬁzgas premler nlghthfe destinatien - Home'to ZOUK  a global top 10:club
A gastronomic wonderland of international cuisine: From traditional Singaporean delicacies to'a fusion of
Asian and European flavors
An unprecedented thrill awaits with the GMAX Reverse Bungy - Soar 60 meters high at speeds up to 100 km/h
50 grand-scale events annually, all unfolding on weekends



TAIKOO LI CHENGDU

A SHOPPING PARADISE in China with 2 specialized zones: Fast Lane (Luxury

Shopping) and Slow Lane (Dining and Entertainment)

Welcome 30,000 visitors daily, totaling nearly 11 million visitors annually
Sales revenue in 2022: USD 1.16 billion
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TAIKOO 'L'

Its architectural de5|g,a_$ea

HENGDU

I "ssly blends the rlch
traditions.of- Slchuanlwnh a contemporary and

2 f:reatl approach. This harmomousgmarnage creates a

|

; 1 § tlmeless ba\ékdrop that complements the Wcale, modern
d
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sbnéept of overl:!aoo retail stores andTrestaurants,

— ' offering a V|brant shopplng and entertalnment experience.
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¥ ' nnm.u 5 h Tenants

| ‘, Apple, Cartier, Gucci, Hermes, Muji, ZARA,
Fangsuo Bookstore, Olé Supermarket, Adidas,
Palace-j'aimema Cinema with 1,720 seats

A regular venue for modern and unique art exhibitions

and events



STRATEGIC
LOCATION -
REGIONAL
ECONOMIC
DEVELOPMENT
EPICENTER

DESTINATIONE

THE RECIPE FOR SUCCESS

MULTIEXPERIENC LARGE
SUPERCOMPLE E DESTINATION TENANTS &
X SCALE &
COMPREHENSI COMBINING 24/7
Y CULTURAL UNPRECEDEN
SN EXCHANGE AND TED RETAIL

TOP-NOTCH MODELS
SHOWS



L/L/\_ L [ |8 | )

MEGA
GRAND WORLD

|RRRERERR]

0
L 1N

A
|
1

REARDR
L

by

v“' J i g
+ N -nnlc i " 4 ""'a'n A"a':‘ {3



E HUB
LUMINOUS INFRASTRUCTUR
- IN THE EAST

CANG HANG KHONG
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PRIME LOCAT'ON « Positioned at the doorstep of the capital city, it serves as

both the potential launchpad and the focal point for the
FOR ECONOMIC AND strategic Northern economic axis Hanoi - Hai Phong -

TRADE CONNECTIVITY Quang Ninh.

- It can also-be"accessed from National Highways 5A and 5B,

e
~

tweo Critical arteries of the Northern economic region.
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HARNESSING HANOI'S
MASSIVE INFLUX OF
VISITORS

18.7 million visitors

International visitors: 1.5 million

Domestic visitors: 17.2 million

Total revenue in 2022

VND 60,000 billion
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LEVERAGING e s
THE VINCINITY'S . :
ENORMOUS RESIDENT
POPULATION

)119 trigu

Bic Giang
1.88 triéu

Phu Tho
1.51 triéu

Ha Noi
8.33 triéu

Hoa Binh

l/\ 871 ﬂghin

" Hanam |
875nghin | Th

GRANDWORLD
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Over G0,000 existing Ocean City residents -

Thanh Hoéa
3.72 triéu

~ 320,000 potential Ocean City residents
~ 30 M I I LION residents within a 2-hour drive g’;’;iig’%i il Sieliiies Qe e

radius
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BILITY POTENTIAL

VISITORS ANNUALLY



nnnn

LsuPER’ébMPLEx s

Area: 1,200HA e~
15-MINUTE CITY Strategy

Pioneer the seamless integration-of three d|st|nct models \3\ ki

URBAN - RESORT - ENTERTAINMENT ' \ 2 th e
Host the prominent presence of all flagship brand\s Withih‘“the” iy
VINGROUP ECOSYSTEM: VINHOMES, VINCOM, VIN"SCHO“.OL,

VINMEC, VINUNI, VINWONDERS, VINBUS, and VINFAST.
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DELIGHTS, ENTERTAINMENT, FOOD\™ ff T _--® "--~ =1 - THEWORIDSLEREESE
SHOPPING IN VIETNAM. HIE TR TS| WAVE-MAKING WATE?QA%
FOUR SEASONS ‘ : u : e

BEACH PARK
' PARADISE BAY

. N KINGDOM AVENUE .+ . .«3
‘,iv. THE CENTER OF FESTIVALQS
AND EVENTS

1 T vincom MEcAmu.L :
""f NEW GENERATION
’ LIFE-DESIGN MALL -
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115 BUSES From Downtown, Hai Duong, Bac Ninh

130 rides/route/day From West Lake and My Dinh

01 route from Noi Bai with supported pricing
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It features the distinctive architectural style
of Venice, with charming bridges and artistic
creations lining both riverbanks.
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Where quintessence converges with Italian and
GRAND WORLD Korean style-inspired landscape and architecture

K-TOWN zoNE

Inspired by the vivacity of Gangnam, the cultural tapestry of I[taewon, the culinary
and artistic vibrancy of Hongdae, and the fashion and beauty mecca of Myeong
Dong, K-Town reimagines the past and present of Korean culture with K-Legend
and K-Street.
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THE
VENICE

Area: 122,359m32
Scale: 481 units

Venice River
Over 800m long

Riverside
Pedestrian Street

Picturesque
Piazza Eventi
scenic platform
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Piazza Della Gloria
Square

Open-Air
Art Exhibition Area

Unique clock tower
and boat pier
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THE VENICE’S AMENITIES LAYOUT

PARADISE BAY ZONE

PARADISE BAY 8

BEACH S:FREET ZONE

ACH STREET 19
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BEACH STREET 19

7T 13341S HOV3g

Bridge

CLOXOOK

Welcome Gate

Royal Bridge
Fountain Complex
East-West Pedestrian

Clock Tower

Carousel Hourse

The Grand Voyage Show
Sky Drop

Gondola Pier

Viewing Platform
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SHOPPING

SERVICES
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EAST-WEST BRIDGE
CONNECTING THE VENICE & K-TOWN
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Area: 65,265 m?2
Quantity: 343 uni ’

173m-long pedestrian street

~ 1.2ha square
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K-TOWN'’S AMENITIES LAYOUT

Quing truong K-Town

Céu Bong Tay

Céng nghé thuit K-Street

Ph3 di bd K-Street

Céu Séng

TTTM Vincom Mega Mall
Céng vién San H6
VinWonders Ha Noi Wave Park
Truong hoc

Khu cao ting

TANG CAO: 4-5 TANG
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INDUSTRY PLANNING
PRINCIPLES

1. Two distinct zones, The Venice and K-Town, each with

its unigue concept, are seamlessly interconnected to
deliver an unparalleled experience.

2. The Venice zone is strategically located along an axis,
ensuring easy accessibility and optimal retail visibility.

3. The industry planning is meticulously organized to cater
to diverse customer needs, including families, youth,
couples, seniors, and tourists.

FOR THE FIRST TIME IN VIETNAM, THE MOST COMPREHENSIVE INDUSTRY PLANNING is
DEVOTED TO AN OUTDOOR RETAIL CENTER. THIS BRINGS

AN UNPRECEDENTED GRADUAL ESCALATION OF EXPERIENCE FrROM DAY TO NIGHT AT
EACH ZONE.



PHAN KHU
THOI DAI

TOA
VAN PHONG
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PHAN KHU _
VINH THIEN DPUONG

(3 PHO BIEN
| THE VENICE

a

Zone Truyén Qhéng,
dac san lang nghe

B

PHAN KHU

VINCOM
MAGA MALL

PHAN KHU
KINH PO
ANH SANG

Thé gidi quy ong, thé thao

Cham séc suc khoe nguei lon tusi
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EXPERIENCE HIGHLIGHTS

THE VENICE ZONE

A Paradise for Around-the-Clock
Shopping, Festivals, Parties, Shows, and
Entertainment

1. Unique bustling shopping streets: Each meticulously
planned by industry, creating vibrant fashion, artisanal
craft, book, culinary, and beer streets, and more.

2. A multicultural culinary world: The Buffet Hotpot
World, Vietnam'’s Largest Dessert Haven, the European
Seafood World, The Wine Center, the Craft Beer House,
small-scale dinner shows, and wine tastings/light bites
on Gondola.

3. An experience and play haven for children: The Candy
House, Club/Disco for Kids, the world of toys, colorful
Carousel amusement rides, the Ice Cream Museum,

and the Trampoline Park.

4. A realm of endless parties and festivals: An ensemble
of 24/7 bars, pubs, and nightclubs; hot air balloon
festivals, kite flying, lantern and flower lantern releases
on the river; the Grand River Circus; free movie
screenings/live sports broadcasts at the riverside
square; daily street performances: street circus, parades,

street bands, royal-style horse-drawn carriages.



EXPERIENCE HIGHLIGHTS

K-TOWN ZONE

A World of Experiences - Embracing

the Korean Cultural Lifestyle
This zone comprises five distinct sub-zones, representing

five customer groups within a typical family - parents,
teenagers, young children, and grandparents.

1. Family fun and shopping area: A place where kids and
families can create cherished memories with family games,
children’'s play areas, and a diverse range of entertaining
activities. Plus, it features a variety of Korean culinary delights.

2. Entertainment and Shopping Center for Young
Adults/Teenagers: A dedicated area for teenagers and young
adults, offering intellectually stimulating activities and
dynamic entertainment experiences.

3. Women's Beauty and Healthcare World: An exclusive space
for women, embracing the She-economy, providing an
elegant and luxurious environment along with a wide array of
top-tier beauty and healthcare services. It also includes a
shopping and dining paradise for ladies.

4. Gentlemen’s World: Tailored to cater to men’s needs, closely
associated with the “father” figure.

5. Elderly Wellness Street.
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For the first time, at our Northern
destination complex take place

non-stop events throughout the
year with:

« 8 daily activities

« Nearly 3,000 events, from

dawn to dusk, every year
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i ,:' F s DIEN ANH SANG LIGHT-MOVING,
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10:00-24:00 21:00 - 22:00

© Phé Tay 4
TUGONG TAC MEGA-FUN 9 Séng Venice
SCREAM FOR ICE-CREAM TAN HUGNG THE GRAND VOYAGE
KEO BONG KHONGLO SHOW DIEN THUC CANH TREN SONG
KEM AO THUAT

Having a Vanilla day?
SCREAMFOR
CHOCOLATE!

‘_

/M 18:00 - 23:00

© 02 cau trén sdéng Venice

TRAI NGHIEM MEGA-EXPERIENCE

TAP DANCE SHOW

17:00 - 18:00
19:30 - 20:30
—_— ’ [—
© Séng Venice va doc phé Tay
DIEU HANH MEGA-PARADE
NGHE NANG TIEN CA HAT
DIEN BELLY DANCE AN DO,
TRONG NUGC & NHAY TARANTA-Y /

16:00 - 17:00
18:00 - 19:00

+

© Quang trudng
RHYTHM OF OCEAN

AMNHAC PUONG PHO
CHAU AU

10:00-20:00

4+
® Song Venice

) CHEO THUYEN GONDOLA &

TRAI NGHIEM HOA TRANG QUY TOC AU CHAU
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live river performance, a
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’C“é';brating the essence of humanity.
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3 Having a Vanilla day?
SCREAM FOR

CHOCOLATE!

AN ECHNOLOGICAL FUN ACTIVITY
ARISTOCRATIC COSTUME EXPERIENCE  INTERACTIVE FUN ACTIVITY SCREAM FOR ICE CREAM
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BRANDS PARTNERING WITH

VINCOM RETAIL

AT MEGA GRAND WORLD HANOI

4

"%“\‘ *‘.@GHLA% & (:') BRI A i (BN E 4 ‘?5' 35 YUKICHI @ i
%gé ég < nzw(.\oui 'Haidi‘laojziot Pot ledClS galf ‘ % RAMEN 2 T;z;c e Dmkkl
o {oF FE~% I_egend SINCE 1958
KATINAT sTupo <Mz tagoon  fil | haduy 0 @G e
"""" % MEKONG FOOD STORY w@i&ﬁ VANANHSCARLET =
. . Z4
Nét Hué b @ A , OLL STORY CE
a 4m thyc Hué s @ “ n I Nam ée c- '35‘:,:??:“ ‘( i MI!rﬁmsUAmg b % tg)e ’ M Nh3 Hang Nudng D3 ‘e‘;,:i‘,‘
§a e AMATA S . BEERCLUB
BOSSB BEEF STEAK VUA oc @ %/ 88]
EVA BZAUTY
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LAY) VIET PHUONG ANH BLUE OCEAN THAITHUUNGHOANG WAN LONG Home Stay CLUB
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*Information is subject to change from time to time.




VIETNAM’S FOREMOST

PROFESSIONAL LEASING AND
RATION MANAGEMENT COMPANY

VINCOM RETAIL

f y -to-night experiences, including
e orld class landscapes, performances,
i  wunhceasing festivals, and products




© RENTAL CONTACT
DETAILS
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